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PURPOSE

...1o run a different kind of
company...the kind of place we’d like
to work, that makes the kind of food
we’d like to eat, that strives for a
healthier, more sustainable world, the
kind of world we’d like to pass on to
our children.

- Kit Crawford
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18% TEN-YEAR CAGR
33% CATEGORY SHARE

17 counTrIES

1,100 emprovees







Culture




#1 We work for each other




#2 We value service




#3 We have a ton of fun







55K TREES

PLANTED

70K MEALS

DELIVERED

85LOCAL EVENTS
SPONSORED




6,000

VOLUNTEER HOURS DONATED




Culture. Community. Impact.




“Until they attach my bicycle to a wheelchair and push me
off the shipping dock | have found a home!”

Bob Watts, Warehouse Team Member




Start by asking where your community

needs you? Then align your team’s skills and
passions.

Aim for work // life integration. A

thriving culture starts with bringing your whole
self to work.






